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Chain drug keeps on smokin'
Cigarettes and tobacco
products would be removed
from chain drug st.ore
shelves tomorrow if morali-
ty were the sole criterion on
which merchandising deci-
sions were made.
There's no disputing the

facts on the emotional issue
of smoking. About 46 mil-
lion Americans smoke; 70
percent of those say they
want to quit. More than

416,000 smokers quit the hard way last year-
by dying.
The cost of smoking-related medical care, lost

productivity and forfeited earnings as a result of
smoking-related disability was estimated at about
$100 billion in 1993, according to the U.S.
Department ofHealth and Human Services.
Statistics on the negative impact of smoking can

be quoted until one is blue in the face-or in this
case, black in the lung. Chain drug operators are
aware of the irony of selling cigarettes while being
a health-oriented retail format that derives half of
its sales from prescription drugs. The irony has be-
come even more pronounced with the recent Rx-to-
OTC switch and aggressive merchandising of
smoking cessation products, such as NicoDerm
CQ,Nicotrol and Nicorette. .
One drug chain even went so far as to do

what it thought was the right thing based on
the standards of the community in which it was
operating. Thrifty PayLess at one point discon-
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tinued the sale of cigarettes at its 27 stores in
Utah. The retailer thought its decision would be
a popular one, considering Utah's large Mormon
population and the Church of Jesus Christ of
Latter Day Saint's stance on tobacco and
alcohol abstention.
Despite the Mormon influence, Thrifty Pay-

Less discovered that plenty of people in Utah
smoke and they wanted to buy cigarettes at
Thrifty PayLess stores. The numerous com-
plaints store managers were getting from cus-
tomers prompted the chain's decision recently to
restock cigarettes.
A spokesman for the retailer said, "We thought

we were doing the community a favor by not
stocking cigarettes." What they were really doing
was inconveniencing customers and losing sales.
One store alone was losing $3,000 a week, ac-
cording to the spokesman.
Thrifty PayLess deserves credit for

attempting to do the right thing. If such an
undertaking were going to work, Utah would be
a state where the chances of sucess would be ap-
parently high. Imagine the consumer outrage in
less puritan states were a retailer to discontinue
cigarette sales.
For now, cigarettes are legal, one fourth of the

nation's population smokes, and there is an ex-
pectation among consumers that chain drug
stores sell cigarettes. Unfortunately, chain drug
stores are easy targets for groups seeking to re-
strict consumer access. It has been said you can't
legislate morality. Chain drug stores shouldn't
be expected to merchandise it either.

Condom rnktg, gets new focus, backing
By Barbara White Sax 1993, all leading brands of con-

doms together spent only.about
$1 million in advertising, accord-
ing to London International U.S.
Holdings Inc., makers of Durex
and Sheik. Total spending
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In the 1980s, amidst the tide
of AIDS awareness, fear was a
major motivator for condom
use. Advertising and public
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category sales. The company's
total sales last year were
$143.1 million.
Schmid Laboratories, the di-

vision of London International
U.S. Holdings that markets
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NEWSBITES
WOODBRIDGE, N.J. - Legendary San

Francisco 4ger quarterback Joe Mon-
tana has inked a three-year contract

with PacificHealth Laboratories to serve
as spokesman for Endurox, the company's nat-
ural workout supplement. Montana is part of
a $10-million advertising campaign for En-
durox that will kick off in -Ianuary, according
to Dr. Bob Portman, president and chairman
of PacificHealth Laboratories. About $3 mil-
lion will be spent in January alone, the peak
time of year when holiday overindulgers
rededicate themselves to getting in shape.
Montana was chosen because the company

believes he provides credibility in Endurox's
target market of 25- to 54-year-olds. Launched
May 1996, Endurox contains the Chinese herb
ciwujia. The company's marketing claim, that
Endurox, which was recently issued a patent,
"is proven to build endurance and metabolize
up to 43 percent more fat calories per work-
out," is substantiated by clinical research ..

CHICAGO - On the strength ofRx-to-
OTC switch H2 blockers, sales of stom-
ach remedies in the mass merchandiser

class of trade increased a whopping 50 percent
to $371 million during the 52 week period end-
ed June 30, according to Information Resources
Inc. Drug store sales grew 22 percent to $575
million. Food store sales increased 28 percent
to $532 million. Drug stores maintain a domi-
nant share of the market at about 39 percent.

CARSON, Calif. - Leiner Health Prod-
ucts has appointed Robert Kay to the
newly created position of director ofnu-

tritional research. His primary responsibilities
at the company will be to track nutritional in-
dustry developments and to advise Leiner in
maintaining a scientific basis for its new prod- .
ucts. Kay's appointment follows Leiner's cre-
ation last year of a Nutritional Science Adviso-
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